
OPTIMIZING CONTENT



ON-PAGE OPTIMIZATION: TITLE TAGS Why is it important? 
Title is the most important on-page ranking 
factor and is the main text that describes an 
online document.

What it looks like in the source code:

Recommendation

• Use rich keyword phrases that best 

describe the web page

• Make them unique for each page and use a 

strong CTA (Call to Action) based on buyer 

intent

• Titles should be between 30 and 65 

characters.

<title>Womens Denim Jeans | Skinny, High 

Rise, Mom + More | General Pants 

Co.</title>



ON-PAGE OPTIMIZATION: HEADER TAGS 

What is it?
On-page HTML tags are located within the body copy that 
identify the most important text on the page. The H1 is the 
headline of the page. There are 6 header tags, ranging from H1 
(the most important) to H6 (least important).

What it looks like in the source code:

<h1>Women's Jeans</h1>

Recommendation

• Use H1 only once per page

• Make sure the H1 is keyword rich and unique

• You can use H2 and H3 tags multiple times, but keep them 

unique from page to page

• Keep header tags in order



ON-PAGE OPTIMIZATION: META DESCRIPTION

What is it?
A description of what your web page is about. It will 
also show up as the page summary on the SERP.

Why is it important?
An engaging and descriptive meta description will 
attract more clicks when your pages shows up in 
search results. Think of it as a mini ad.

Recommendation

• Include strong call-to-actions

• Make sure keyword is included early in the first line

• Make them unique for each page

• Keep them between 70 – 160 characters long



ON-PAGE OPTIMIZATION: IMAGE ALT-TEXTWhat is it?

Alt-text helps search engines understand the meaning of images 
because they can’t see, they can only read HTML source code. 

Optimizing images with alt-text helps give search engines additional 
signals about the page. Also, optimized images can lead to additional 
organic traffic through image search results.

What it looks like in the source code:

Recommendation 

All images alt text should contain a keyword rich and descriptive text

• Alt-Text descriptions should be under 100 characters and 
avoid using phrases like “image of” or “picture of”

• Include Alt-Text on buttons by describing the function of 
the button



OFF PAGE OPTIMIZATION - INTERNAL LINKS 
What is it?
Internal links are links that go from one page on a domain to a 
different page on the same domain. They are commonly used in 
main navigation within a site. Internal links are important because 
they spread link equity across a site. 

Anchor text is the visible text on a page that can be clicked on to link 
to another page. Anchor text helps search engines understand the 
topic of the page you are linking to. 

What it looks like:
The anchor text comes after the link in the source code. 

<a href="https://www.brightedge.com/products/s3/keyword-reporting">Keyword Reporting</a>

<a href="https://www.brightedge.com/products/s3/keyword-reporting">Keyword Reporting</a>



INTERNAL LINKS DRIVE EQUITY TOWARDS YOUR MOST IMPORTANT PAGES

2. As search engines jump from 

page to page, they pass those 

signals along the way with 

diminishing returns. 

1. External backlinks 

come in to the site and 

bring ranking signals 

with them.

3. Pages at the far end of the 

chain receive the least ranking 

power. 



Backlinks are links to your site from an external site. A 

backlink is equivalent to receiving a vote of confidence, 

showing search engines that you are a trusted source 

of information.

OFF PAGE OPTIMIZATION - BACKLINKS

Without links, search engines 
might never find this page



EXAMPLE OF A WELL OPTIMIZED PAGE

Mmm… this 
page is about 

chocolate donuts
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